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el 3l )8 e 555 Jal ge LelS Aad giall peiial) il 5b y ednd giall o) pl) CalSi g B giall 3yl
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Sa AL ¢(Norris et al., 2022) w55 9 ol sais) Jia celaial) Jual gl &l 938 e
ST a8 Ela 5 31aY) oda Ty it 8 TS T 50 Cial e laia¥) Jual il Jilas s obs 540
ol e Lgilatiie (3 g 8 aaiad A jlacll ciladlall cilS alall d clgaladin Juaidl
s jlas A e ol A g 380 el 5l 5F s sall 5l 2DV OBA (e 15yl cpdll il
Sl (3125 5o ol o gl ey ¢y se-diall i gaall () lld 2y il o Al
Bhardwaj, ) ¢ sisall agale 3lhy (e o s o AY) e ilill 3 5085 508 agaal dll Cputall
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A8 phay 5 (DlelS Hale IS Lal epaially (i A agilaio JSIA (e 4 jlaill Aedlall ilers
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J G, «(Buil et al., 2013) 48 4 )lad dadle oLl G 5 i Tyl 4 jlaill dadlaly e 5l)
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e s (Mazur-Wierzbicka, 2021; Sadiq et al., 2021) L&l 323V Jaeal) alal dalia
Sle) oY G5 Aima dabis o)y (Ao T OS5 AT da Jrenl) ol (S5 ol () lld (o (Sl
ade 5 (Hermans, 2022; Staniewski and Awruk, 2022) ) 8 4lics axy Y 138 (lé 333aa
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A s sl Adled Bl 4l il s cJaaail) il jumniine Jlae 8 dlaladl S il g 4 jlal

500



TS G5 () gunly ol o Dhae (g 308 a3 (g dald dTyans JSTAG Hlay Carglanal) ) sganl
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IR (e @lla 5 e Dard) (n g sl 3228 L) g sl 5 AaDlall Sy e 1) 300 ) agiSiay cciliaiall
Jua 53 28 axall 1 85 (XU, 2023) Gelial) o an il g agilaiaa 5 agil i (e 3aELLY)
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e 5ol 53 el Akl 48 e g 3l ja e Juall o (g 5S ce) 3 )58 a3AT e 4l
Lou & Yuan, 2019; Moisescu, ) 4dbisall d jladll ciladlall cp (e Lo jaaai g s jS33
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Ja 53 38 5 «(Suwardi, 2023; Novansa and Ali, 2017) 4l Aadall o dll e dasll)
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Mediating Brand Awareness Between Influencer Marketing and
the Decision to Purchase Cosmetics Among Females' Users of
Social Media Platforms in Egypt: The Moderating Role of
Marketing Deception

Abstract:

This research aimed to explore the role of influencer marketing in Egyptian
females' cosmetics purchasing decisions by building brand awareness as a
mediator and how marketing deception can moderate the direct and indirect
relationships mentioned in the research model. Data were collected through an
online survey of female respondents on social media sites in Egypt with 398
valid responses, and the data were analyzed using a structural equation model
using the SmartPls V.4 software.

The results found that there is a positive impact of influencer marketing on
females' awareness of the cosmetics brand, as influencers contribute to
females' remembering the brand and recalling it in their minds before starting
their purchasing decisions. There is also a positive impact of females'
awareness of the brand on their purchasing decisions, as awareness
distinguishes the brand from competitors and thus influences the purchase
decision. Brand awareness also partially mediates the relationship between
influencer marketing and purchase decisions. Finally, the results showed that
marketing deception is able to moderate the direct and indirect impact of
influencer marketing on the purchase decision, as this impact turned negative.

Therefore, brands will not be able to influence females' decisions to buy
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cosmetics if marketing deception is practiced, even if they use influencers to
build brand awareness.

Accordingly, the researchers recommended that cosmetics brands should use
influencers in their future marketing campaigns because of their ability to
build and increase females' awareness of the brand and then make a positive
purchasing decision towards that brand. At the same time, these brands and
influencers must avoid any marketing practices related to deceiving customers
because it has a negative impact on their awareness of the brand and their
purchasing decision for that brand.

Keywords: Influencer marketing, Brand Awareness, Purchase Decisions,

Marketing Deception, Cosmetic Products.
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