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Abstract

This study aims to identify the relationship between customer
experience management and repurchase through mediating customer Trust
and the Study is Applied on Deposit services customers in commercial
banks in Egypt, and the study found appositive significant correlation
between customer experience management , customer Trust and
Repurchase , and the study found also there is a positive effect for customer
experience dimensions (sense experience, effect experience , think
experience , act experience , relate experience ) , on Trust and there is a
positive effect for Trust on Deposit services customers Repurchase .
Results Indicated also , that there is a positive effect for almost customer
experience dimensions (Emotional experience , Intellectual experience |,
Behavioral experience , Social-identity experience ) for Deposit services
customers Repurchase , while the effect of customer Sensitive experience

on Deposit services customers Repurchase was not supported.
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